
  183Chapter 7  Audio 

guests, and the centerpiece of the show, Keillor’s monologue 
delivery of the news from Lake Wobegon, a mythical town 
in Minnesota that represents the stereotypical small 
Midwestern town “where the women are strong, the men 
are good looking, and all the children are above average.” 
Mountain Stage, produced by West Virginia Public Radio, 
has been broadcasting live performances by a variety of art-
ists since 1984. In addition to country, bluegrass, and folk 
artists, the show has featured performers such as Crash Test 
Dummies, Sheryl Crow, Sarah McLachlan, Counting Crows, 
and They Might Be Giants. Although Mountain Stage does 
not generally carry stadium show headliners, R.E.M. did do 
an acoustic segment on the show.110

Former producer Andy Ridenour told Billboard maga-
zine that the show’s greatest strength is that it exposes 
audience members to different artists and types of music: 
“One of the most common complaints we hear is that peo-
ple don’t get to hear anything new on the radio. Here, they 
get a chance to hear an artist they like and maybe two art-
ists they never heard of.”111

The Future of Sound
For the past hundred years or so, the recording industry 

has been making money off the sale of little packages, 
either discs or cartridges of some sort. The coming of 
radio created the first blip in the market, leaving sellers 
wondering why people would buy records when they 
could get the music for free on the radio. The record 

companies soon learned that they could earn revenue 
from licensing the music to the radio stations and from 
promoting their records by having them played on the 
radio. Then came computers and the Internet, which 
allowed people to burn copies of CDs on blank media or 
transmit them to other people as MP3 files.

Now radio—the recording industry’s old nemesis—is 
facing new competition and transformations of its own. 
Radio started with AM broadcasting as the primary 
medium for news and entertainment. Then, in the late 
1940s and early 1950s, television displaced radio and 
transformed it into a companion medium that people lis-
tened to in the background rather than something that 
dominated their attention. A third round of change came 
when FM broadcasting became popular in the 1970s, 
bringing stereo and high fidelity to broadcasting. FM 
eventually surpassed AM in popularity, especially in the 
realm of music, leaving AM radio to be dominated by 
sports, talk, and news—formats that don’t suffer from low 
fidelity and the lack of stereo.112

People used to listen to radio predominantly in their 
cars and at home. Now people are listening in the office 
using radio stations’ Web streams. They also download 
audio podcasts or go to pay satellite services. Despite the 
new options, analog broadcasting remains by far the most 
popular choice—93 percent of Americans age twelve or 
older still listen to terrestrial radio every week. But tradi-
tional radio is facing stiff competition. According to the 
Pew Foundation’s “State of the News Media 2012” report, 
up to 38 percent of Americans listen to audio on digital 
devices every week.113 (See Table 7.2.)

There is no question of whether the entire sound indus-
try is going through a massive change. The only real  
question is what will emerge.terrestrial radio: AM and FM broadcast radio stations.

Table 7.2 Digital Audio Audiences, 2014

According to Triton Digital and Edison Research, consumers get audio programming from a wide range of sources. 
Here are a few examples.

Source: “The Infinite Dial 2014: Navigating Digital Platforms” (Triton Digital, Edison Research, 2014), www.edisonresearch.com/home/archives/2014/03/
the-infinite-dial-2014.php.
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